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artless Inc. was responsible for designing the signage, goods, website, and total
branding/identity of “koé donuts”, a donut factory opened in March of 2019 in

the Shinkyogoku area of Kyoto.

Similar to koé, which artless also conducted the branding for, koé donuts
embraces the true meaning of the words “organic”, “natural”, and
“locally grown”. They carefully select ingredients that are both good for

the body and the environment—ethically reimagining Japanese donuts.

The architecture and interior design was carried out by Kengo Kuma, recipient of
numerous national and international awards including the Architectural Institute

of Japan Award as well as responsible for the architecture of the New National
Stadium set to be complete in 2020. Kuma took an ethical and organic approach
to the interior of koé donuts and spread Kyoto Arashiyama woven bamboo baskets

across the ceiling, creating a warm and relaxing atmosphere.

Furthermore, ko¢ donuts’ character illustration was done by the well-known and
talented illustrator, Yu Nagaba, renowned for his work in “POPEYE" magazine

and numerous other publications.

artless Inc. collaborated with architects and illustrators during the branding and
design process; striving to preserve the identity of the brand established with
koé while expressing the value and importance of Kyoto. Further solidifying
koé's brand identity, the same typeface was used. It was then combined with

a more contemporary monogram of the K and D to give a fresh and Kyoto-like
feeling to the logo. The brand color is a traditional Japanese purple, lending to
the overall elegance of the identity. Lastly, coinciding with the brand philosophy
of being “ethical”, the shop cards and take-out boxes are all made with

environmentally conscientious craft paper.

Next time you find yourself in Kyoto, come stop by koé donuts.

credits:

architecture & interior design: kengo kuma, kengo kuma and associates
illustration: yu nagaba

branding: artless Inc.

creative direction & art direction: shun kawakami

art direction & design: koyuki inagaki, artless Inc.

assistant design: kanako ueno, gqiwen cao, artless Inc.

project management: asami kinoshita

Please contact PR representative Asami for any inquiries.

ATOVIIMIBETHIEEBENADEICOEEL TS artless PR AT E TTER T,

asami@artless.co.jp
03-6434-1345
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web development: adrien dufond, manmaru Inc.
photography: masaki hamada (kkpo), yuu kawakami
client: STRIPE INTERNATIONAL INC.

project page:
http://www.artless.co.jp/alog/branding-v-i/9727/
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artless Inc.
& shun kawakami

artless Inc. is an independently owned global branding agency, headquartered in
Tokyo and Kyoto, Japan. Founded by Shun Kawakami in 2001. Our focus is on the
art & design based advertising and branding projects, and we are operating in the
global marketplace.

Our activities are in the visual communication and the language of design;
branding, design consulting, logo & identity, graphic, web, user interface, video,
motion graphics, product, installation, interior, sign design and architecture.

We form a creative team in accordance with each new project, bringing a new
perspective to every project from our global network. Our collective network
includes creative directors, art directors, graphic designers, product designers,
interactive designers, architects, interior designers, product designers,
videographers, photographers, stylists, hair and make up artists, musicians,
composers, painters, calligraphers, flower designers and food directors.

We do not differentiate between art, design, architecture, digital and other forms
of communication. A diverse challenge extends across different disciplines,
providing us with an experience that broadens our point of view.

shun kawakami jitv =y
branding director | artistic director | artist
(founder of artless Inc.)

Representative of branding agency artless Inc. As a self-taught designer and
artists based in Tokyo and Kyoto, he specializes in branding and design

consultation in all disciplines of designs from graphic design to architecture,
centered around the 5 core perspectives; art/design/ business /global/local.

As an artist, he explores the themes of "recursion to Japanese aesthetics" and the
synthesis of "design and art" and "east and west" , as expressed through his
unique mode of expression and realized as graphic design works and installations.

He has been recognized by numerous awarding bodies worldwide including, NY
ADC, D&AD, ONE SHOW, RED DOT, IF DESIGN AWARD, DFA: Design for Asia
Awards, Cannes Lions | International Festival of Creativity (Gold medal).
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